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INTRODUCTION 

At the heart of the European Green Deal, the Farm to Fork Strategy aims to develop a fair, healthy 
and environmentally-friendly food system in the EU.  

Central to the Commission’s agenda to achieve the United Nations’ Sustainable Development Goals 
(SDGs), the Strategy is seen as a chance to improve lifestyles, health and the environment, making it 
easier for citizens to choose healthy and sustainable diets and giving food producers, processors, 
retailers, hospitality and food service providers the chance to make sustainability their trademark and 
safeguard their future. 

The strategy is built around three central planks:  

• ensuring the food chain has a neutral or positive environmental impact; 

• ensuring food security, nutrition and public health; and  

• preserving the affordability of food while generating fair returns for the supply chain. 

Among the strategy’s aims are stimulating sustainable production and processing, ensuring food 
security, promoting sustainable consumption, reducing food waste and combatting food fraud.  

To do this, the Commission recognises the need for a collective approach involving public authorities 
at all levels, the private sector, NGOs and citizens. It is therefore appealing to them all to participate 
in transforming our food system. 

To gauge public knowledge of the current system and citizens’ appetite for change, this Special 
Eurobarometer survey aims to uncover what factors influence their food buying and eating habits, 
find out what they believe constitutes ‘sustainability’, assess what would help them adopt a healthy,  
sustainable diet and find out who they think has a role to play in change. It also seeks to discover 
what their concerns are and what should be done to ensure the EU’s transition to a sustainable food 
system.  

 

This summary gives the main findings of this Special Eurobarometer survey. Detailed results can be 
found in the full Report. 
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Methodology used for this survey 

Exceptionally, this Special Eurobarometer survey 93.2 was conducted during summer (August-
September) because of the coronavirus pandemic and in some countries, alternative interview 
modes to face-to-face were necessary as a result of the situation. 

When possible, the methodology used was that of the Special Eurobarometer surveys carried out by 
the Directorate-General for Communication (“Media monitoring and Eurobarometer” Unit)1. However, 
because of the coronavirus pandemic, it was difficult, and sometimes impossible to conduct face-to-
face interviews in a number of countries of the European Union. In these countries, we have 
interviewed respondents online, mostly after recruiting them in a probabilistic way by telephone. 

Following the EU General Data Protection Regulation2 (GDPR), respondents were asked whether or not 
they would agree to be asked questions on issues that could be considered “sensitive”. 

Note: In this summary report, countries are referred to by their official abbreviation. The abbreviations 
used in this summary report correspond to: 

 
    

    

Belgium BE Lithuania LT 
Bulgaria BG Luxembourg  LU 
Czechia CZ Hungary HU 
Denmark  DK Malta MT 
Germany DE The Netherlands NL 
Estonia EE Austria AT 
Ireland IE Poland PL 
Greece EL Portugal  PT 
Spain ES Romania RO 
France FR Slovenia SI 
Croatia HR Slovakia SK 
Italy IT Finland FI 
Republic of Cyprus CY* Sweden SE 
Latvia LV   

    

European Union – weighted average for the 27 Member States EU27 
 
* Cyprus as a whole is one of the 27 European Union Member States. However, the ‘acquis communautaire’ has been suspended in the part 
of the country which is not controlled by the government of the Republic of Cyprus. For practical reasons, only the interviews carried out in 
the part of the country controlled by the government of the Republic of Cyprus are included in the ‘CY’ category and in the EU27 average.  

 

 

 

We wish to thank the respondents throughout the European Union 

who have given their time to take part in this survey. 

Without their active participation, this study would not have been possible.  

 
1 https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm 
2 2016/679 
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KEY FINDINGS 

 

Europeans prioritise taste, food safety and cost over sustainability concerns when 
purchasing food 

 

 Taste (45%), food safety (42%) and cost (40%) are the main factors influencing Europeans’ 
food purchases. One in three consider where the food comes from (34%) or its nutrient 
content (33%) and, one in five mention the amount of available shelf-life. Whether a 
food is “minimally processed” or one’s own personal “ethics and beliefs” (for instance, animal 
welfare concerns) are less often cited (each cited by 16%) followed by considerations as to a 
product’s “environmental and climate impact” (15%), while “convenience” (9%) is the least 
influencing factor. 

 

Sustainable food and diets are primarily associated with nutrition and health  
 

 The multi-dimensional nature of sustainable food and sustainable food systems 3  – i.e. 
integrating economic, social (including health) and environmental dimensions – is not 
generally reflected in how Europeans view sustainable food and diets. 

 For Europeans, food is “sustainable” when it is nutritious and healthy (41%), it has been 
produced with little or no use of pesticides (32%) and when it is affordable for all 
(29%). Nearly a quarter consider “local or short supply chains” (24%) as an important 
characteristic of sustainable food and over one in five cite the “low environmental and climate 
impact” of food (22%). 

 For nearly six Europeans in ten, a healthy and sustainable diet involves eating a “variety 
of different foods, having a balanced diet” and “eating more fruit and vegetables” 
(both 58%). While nearly one in two mention eating seasonal, local (47%), at least four in 
ten respondents mentioned “eating more home-cooked meals” (43%), “little or no pesticides” 
(43%) “avoiding wasting food” (42%),“ and “avoiding or not eating too much food high in fat, 
sugars and/or salt” (40%). 

 Europeans consider food being healthy for them (74%) as the most important aspect of a 
sustainable diet, far above all other items. One in two refer to food choices that support the 
local economy while around four in ten consider that sustainable diets “minimise waste” 
(40%), address social concerns (such as fair “wages and workers’ rights” – 39%) and protect 
the environment (“what you eat is good for the planet” – 37%). 

 

The majority of Europeans say they eat a healthy and sustainable diet most of the 
time, however responses vary greatly by country 

 

 Two thirds of Europeans say that they eat a healthy and sustainable diet most of the time 
(56%) or always (10%). However, there are significant differences in citizens’ responses 
among Member States (see the full Report for more details).  

 
3 The definition of sustainable food/diets was not given in the questionnaire. The Food and Agriculture Organization defines a sustainable 
food system as one “…that delivers food security and nutrition for all in such a way that the economic, social and environmental bases to 
generate food security and nutrition for future generations are not compromised”. (Sustainable food systems: concept and framework (FAO, 
2018)) 
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Affordability and availability of healthy, sustainable choices and clear information 
on food labelling are the most likely factors to help Europeans adopt a sustainable 

diet 
 

 Nearly half of those surveyed say affordability of healthy and sustainable food (49%) 
and having healthy, sustainable food choices available where they usually shop for 
food (45%) would help them in adopting a healthy and sustainable diet. Just over four in ten 
also mention that they would be helped by “clear information on food labelling regarding a 
product’s environmental, health and social impacts” (41%). 

 

Food producers and manufacturers are seen as key actors in making the food system 
sustainable, above public authorities, but not all Europeans recognise their own role 

as consumers. 
 

 Around two thirds of those surveyed say that producers (farmers, fishers, aquaculture 
producers) (65%) have a role to play in making our food systems sustainable. Nearly six in 
ten also cite food manufacturers (58%). National governments (47%) are the third most-
mentioned actor. 

 EU citizens consider that they themselves only have a secondary role in making our food 
systems sustainable or may place a greater reliance on other actors to do so. A little over 
four in ten (43%) say that consumers have a role in making our food systems sustainable. 

 

Almost all Europeans call on the public and private sectors to improve access to 
sustainable food and information on food sustainability on food labels 

 

 Around nine in ten respondents agree that food offered in public institutions should be 
sustainable (91%), that producers and food companies should themselves take 
action to raise their products’ sustainability standards (89%) and that information 
on food sustainability should be compulsory on food labels (88%). As regards labelling, 
consumers consider that there should be one logo to help them choose healthy 
sustainable food (85%). 

 Only 46% of Europeans consider that public authorities are doing enough to encourage and 
promote food sustainability. 

 More than eight in ten Europeans agree that regulations should force food producers and 
other food business operators to meet more stringent sustainability standards (83%), with 
significant differences observed between Member States (see the full Report for more 
details).  

 Nearly eight in ten (79%) consider that marketing and advertising that do not contribute 
to healthy, sustainable diets should be restricted. However, the level of agreement 
varies considerably by Member State (see full Report for more details).  

 Moreover, the international dimension of food systems is also recognised by 87% of 
respondents who state that the EU should be more proactive in promoting food sustainability 
worldwide.  
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Clear information about food and its importance for health are also reflected in 
citizens’ concerns about food fraud 

 

 When it comes to food fraud, the majority of respondents are concerned about being misled 
about the true qualities of a food (61%) and the risks that it might represent for their health 
(55%).  

 And as regards food fraud, around four in ten mention that they want to be certain that food 
with specific characteristics (e.g. labelled as organic) meets EU standards (41%) and that they 
want to be as confident in food imported into the EU as that produced in the EU (40%). 
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I. SUSTAINABLE FOOD 

 

Europeans prioritise taste, food safety and cost over sustainability concerns when 
purchasing food 

 

Respondents were asked what the most important characteristic for them when buying food4 is. They 
were able to give up to three answers from a list of 10 items. 

More than four in ten respondents say that taste (45%) is the most important factor in their food 
purchasing decisions, followed by food safety (42%) and cost (40%). At least a third of respondents 
think that where food comes from (34%) and nutrient content (33%) are important factors, while 
a fifth cite the amount of available shelf-life (20%) among their top priorities.  

Other aspects are less frequently mentioned by respondents. More than a tenth mention food being 
minimally processed, their ethics and beliefs (both 16%), and the food’s impact on the 
environment (15%) as important to them, but less than a tenth (9%) mention convenience as a 
major influence in their food buying. 

 

 
  

 
4 QB1a/b When you buy food, which of the following are the most important to you? (a) Firstly? .(b) And them? (a: ONE ANSWER ONLY / b: 
TWO ANSWERS MAXIMUM) Your ethics and beliefs (whether the item complies with your ethics and beliefs, e.g. in terms of religion, animal 
welfare or fair payment of producers); Food safety (e.g. if there is a risk in eating this food); Cost; Nutrient content (e.g. the amount of 
vitamins, fibre, proteins, sugar or fats); Taste; Where the food comes from (e.g. geographical origin); Convenience (e.g. the easiness to use, 
prepare); Minimally processed; Amount of shelf-life available; Its impact on the environment and climate (e.g. carbon footprint); Other 
(SPONTANEOUS); Don’t know 
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“Nutritious and healthy” is the most important characteristic of sustainable food 

 

Respondents were then asked what they consider to be the most important characteristics of 
‘sustainable’ food5. 

Nutritious and healthy (41%) is the most common response, with four in ten of those surveyed 
mentioning it as one of the main characteristics of sustainable food.  

Close to a third of respondents mention little or no use of pesticides (32%) and nearly three in 
ten cite affordability of food for all (29%) as their most important sustainable food 
characteristics. Under a quarter of respondents mention local or short supply chains (24%) and 
low environmental and climate impact (e.g. carbon footprint) (22%) as main characteristics 
of “sustainable” food, while a fifth say high animal welfare standards, and minimal packaging, 
no or little plastic. 

Slightly less than a fifth mention respect for workers’ rights, health and safety and fair pay 
(19%), organic and minimally processed, traditional (both 18%). 

Fair revenue for producers is mentioned among the most important characteristics of sustainable 
food by just 16% of respondents, while only a tenth cite availability (10%). 

 

 
Base: all respondents (n.= 27,237)  

 
5QB2a/b Which of the following do you consider to be the most important characteristic of “sustainable” food? (a) Firstly? (b) and then? (a: 
ONE ANSWER ONLY / b: TWO ANSWERS MAXIMUM ) Nutritious and healthy; Low environmental and climate impact (e.g. carbon footprint); 
Availability; Affordability of food for all; Little or no use of pesticides; Local or short supply chains; Fair revenue for producers; High animal 
welfare standards; Organic; Minimally processed, traditional; Minimal packaging, no or little plastic; Respect for workers’ rights, health and 
safety and fair pay; Other (SPONTANEOUS); Don’t know 
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II. SUSTAINABLE DIETS 

 

A majority of respondents say a sustainable diet involves eating a variety of different 
foods and more fruit and vegetables 

 

Respondents were asked what they think eating a healthy and sustainable diet involves6. Almost six 
in ten of those surveyed say they believe it involves “eating a variety of different foods, having 
a balanced diet” or “eating more fruit and vegetables” (both 58%).  

Under half of respondents say it involves eating seasonal, local food (47%), while over four in ten 
believe it consists of eating more home-cooked meals, eating food with little or no pesticides 
(both 43%) and avoiding wasting food (42%).  

Four in ten respondents consider eating a healthy and sustainable diet means avoiding or not 
eating too much food high in fat, sugars and/or salt and around a third say they think it involves 
eating meat less often (35%) or eating fish more often (33%).  

Three in ten of those surveyed say they think eating a healthy and sustainable diet involves eating 
more wholegrain, high-fibre foods, while a slightly lower proportion think it involves not eating 
too many calories (28%). Finally, around a quarter of respondents think it involves eating organic 
food (26%) or eating foods with a low carbon footprint (24%).  

Around a fifth of respondents say they think it involves eating foods produced by companies that 
protect workers’ social rights (21%). Finally, over one in ten of those surveyed say it involves 
eating vegetarian or vegan (12%). 

 
6QB4 We often hear people talking about the importance of eating a healthy and sustainable diet. What do you think "eating a healthy and 
sustainable diet" involves? (MULTIPLE ANSWER POSSIBLE) Eating a variety of different foods, having a balanced diet; Avoiding or not eating 
too much food high in fat, sugars and/or salt; Eating more fruit and vegetables; Eating more home-cooked meals; Eating more wholegrain, 
high-fibre foods; Eating meat less often; Eating fish more often; Eating vegetarian or vegan; Eating seasonal, local; Not eating too many 
calories; Eating organic food; Little or no pesticides; Eating foods with a low carbon footprint; Eating foods produced by companies that 
protect workers’ social rights; Avoiding wasting food; Other (SPONTANEOUS); Don’t know 
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Base: all respondents (n.= 27,237) 
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A majority of respondents say they eat a healthy and sustainable diet most of the time 

 

Overall two thirds of EU respondents say that they usually eat a healthy and sustainable diet. More 
than half of those surveyed say that they eat a healthy and sustainable diet most of the time 
(56%)8 and a tenth of respondents say they eat such a diet always (10%).  

Over a quarter of respondents say they eat a healthy and sustainable diet from time to time (27%) 
and just over one in 20 of those surveyed say they never (7%) do so.  

 

 
Base: all respondents (n.= 27,237) 

 

 
There are significant differences at a national level in terms of the responses to this question. Detailed 
results can be found in the full Report.  

 
8QB6 Would you say that personally, you eat a healthy and sustainable diet… (ONE ANSWER ONLY) Always; Most of the time; From time to 
time; Never; Don’t know 
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Affordability is the most common factor that would help respondents adopt a healthy, 
sustainable diet 

 

Respondents were asked what would help them adopt a healthy and sustainable diet9. Nearly half of 
those surveyed say that availability of healthy, sustainable food that is affordable (49%) would 
help them adopt such a diet, this being the most common response.  

Almost the same proportion of respondents say if healthy, sustainable food choices were 
available where they usually shop for food (45%) it would help them, while just over four in ten 
say they would be helped by clear information on food labelling regarding a product’s 
environmental, health and social impacts (41%). 

Besides the aforementioned top three choices, three other items are cited by 20% to 30% of 
respondents: education about healthy sustainable diets (29%) would help nearly three in ten 
respondents adopt them, while around a quarter of respondents say either food, meals being quick 
and easy to prepare or product placement in-store facilitates selection of healthy, 
sustainable food (both 23%) would aid their adoption of such a diet. 

Less than a fifth of respondents say menu guides and other practical tools (18%) would help 
them adopt a healthy, sustainable diet. 

Only 1% of respondents spontaneously answer “nothing (you are not interested to adopt a healthy 
and sustainable diet)”.  

 

 

 
9QB7 What would help you to adopt a healthy and sustainable diet? (THREE ANSWER MAXIMUM) From the options below, please select the 
three most important for you. Clear information on food labelling regarding a product’s environmental, health and social impacts; Education 
about healthy, sustainable diets; Healthy, sustainable choices are affordable; Menu guides and other practical tools to help you select 
healthy, sustainable diets; Healthy, sustainable food choices are available where you usually shop for food; Product placement in-store 
facilitates selection of healthy, sustainable food; Food, meals are quick and easy to prepare; Other (SPONTANEOUS); Nothing (you are not 
interested to adopt a healthy and sustainable diet); Don’t know 
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Base: all respondents (n.= 27,237) 

 

 

The socio-demographic analysis reveals interesting variations between categories like age and level 
of education, especially for the item “education about healthy, sustainable diets”. Detailed 
results can be found in the full Report.  
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III. MAKING FOOD SYSTEMS SUSTAINABLE 

 

Food producers and manufacturers are seen as key actors in making the food system 
sustainable, above public authorities, but not all Europeans recognise their own role as 

consumers  

 

Respondents were asked which actors they think have a role to play in making our food system 
sustainable10. Two thirds of those surveyed say they think producers (65%) have this role, and nearly 
six in ten say they believe food manufacturers (58%) have this role to play. Noticeably, the food 
industry is seen as the most important actor to make food systems sustainable, above 
public authorities.  

Almost half of respondents say they think national governments (47%) have a role to play in 
making our food system sustainable, and more than four in ten say they think consumers (43%) 
play a role too. Just under four in ten believe EU institutions (38%) have a role to play, followed by 
shops and retailers (35%) and regional governments (33%)  

More than a quarter of respondents identify a role for cities, local authorities (27%) in making our 
food system sustainable, while just under this proportion refer to hospitality and food services 
(24%) and just over a fifth of those surveyed cite education providers (22%).. 

According to over a tenth of respondents, non-governmental organisations (15%) and investors, 
banks and financial institutions (14%) have a role to play in making our food system sustainable.  

 

 
10QB5 According to you, which actors from the list below have a role to play in making our food systems sustainable? (MULTIPLE ANSWERS 
POSSIBLE) Producers (farmers, fishers, aquaculture producers); Food manufacturers; Shops and retailers; Hospitality and food services 
(hotels, restaurants, canteens, hospitals…); EU institutions; National governments; Regional governments; Cities, local authorities; Non-
governmental organisations; Investors, banks, or financial institutions; Education providers (schools etc); Consumers; Other (SPONTANEOUS); 
Don’t know 



Special Eurobarometer 505 

Summary 

 
Making our food fit for the future – Citizens’ 
expectations  
 
August-September 2020 

 

 

18 

 
Base: all respondents (n.= 27,237) 

 

 

When considering private actors in their totality (producers, food manufacturers, shops and retailers, 
hospitality and food services), 85% of respondents mention that they have a role to play in 
comparison with 65% who cite public authorities (EU institutions, national and regional governments, 
and cities and local authorities).  
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Almost all Europeans call on the public and private sectors to improve access to 
sustainable food and information on food sustainability on food labels  

 

Respondents were asked to what extent they agree or disagree with a range of statements concerning 
food and sustainability11. In all but one instance, a higher proportion of respondents agree with the 
statements than disagree. The exception is the statement that public authorities are doing enough 
to encourage and promote food sustainability (campaigns, food labelling and other 
standards, taxes and other incentives), with nearly half of respondents saying they disagree 
(47%) and a slightly smaller proportion saying they agree (46%). 

The statement most commonly agreed with by respondents is “food offered in public institutions 
should be sustainable (healthy, environmentally-friendly…)”, which nine in ten of those 
surveyed say they agree with (91%) and over half saying they “totally agree” (52%). Just 6% say 
they disagree with this statement. 

Nearly nine in ten respondents say they agree producers and food companies should themselves 
take action to raise their products’ sustainability standards (89%), with more than four in ten 
saying they “totally agree” (44%) and nearly half saying they “tend to agree” (45%). Under a tenth of 
respondents disagree (8%). 

A similarly large majority of respondents say they agree information on food sustainability 
should be compulsory on food labels (88%), half saying they “totally agree” (49%) and four in 
ten saying they “tend to agree” (39%). Again, under a tenth say they disagree with this (9%). 

The EU should be more proactive in promoting food sustainability worldwide according to 
nearly nine in ten respondents (87%) with virtually the same proportion saying they either “totally 
agree” (44%) or “tend to agree” (43%). Less than a tenth of respondents do not agree with this 
statement (8%). 

Over eight in ten respondents say they agree there should be one logo to help you choose 
healthy, sustainable foods (85%): over four in ten “totally agree” (44%) and just over that 
proportion “tend to agree” (41%). More than one in ten respondents say they disagree with this (11%). 
Similarly, more than eight in ten respondents agree that regulations should force farmers, 
fishers, food manufacturers, shops and retailers, restaurants and cafés to meet more 
stringent sustainability standards (healthier foods, less greenhouse gas emissions, water 
use etc…), including close to four in ten who “totally agree” (39%) and over four in ten who “tend to 
agree” (44%); just over one in ten say they disagree (13%). 

These proportions are reflected when it comes to the statement food prices should reflect costs 
for society (i.e. including environmental, and health impacts associated with food 
consumption), with more than eight in ten saying they agree (81%), a third totally agreeing (33%) 
and nearly half tending to agree (48%) and over a tenth saying they disagree (13%). 

 
11QB8 - Please tell me to what extent do you agree or not with each of the following statement? (ONE ANSWER PER LINE) Regulations 
should force farmers, fishers, food manufacturers, shops and retailers, restaurants and cafés to meet more stringent sustainability 
standards (healthier foods, less greenhouse gas emissions, water use etc…); Producers and food companies should themselves take action 
to raise their products’ sustainability standards; The EU should be more proactive in promoting food sustainability worldwide; Food prices 
should reflect costs for society (i.e. including environmental, and health impacts associated with food consumption); Public authorities are 
doing enough to encourage and promote food sustainability (campaigns, food labelling and other standards, taxes and other incentives); 
Marketing and advertising of foods that do not contribute to healthy, sustainable diets should be restricted; Food offered in public 
institutions should be sustainable (healthy, environmentally-friendly…); Moving to stricter sustainability standards (e.g. using less pesticides) 
could mean that we do not produce enough food to feed people; Moving to stricter sustainability standards (e.g. using less pesticides) could 
increase food prices; You are ready to spend more money for food which protects your health and the planet; There should be one logo to 
help you choose healthy, sustainable foods; Information on food sustainability should be compulsory on food labels 
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A large majority of respondents agree with the statement marketing and advertising of foods 
that do not contribute to healthy, sustainable diets should be restricted (79%), with just over 
four in ten saying they “totally agree” (41%) or “tend to agree” (38%) and 16% saying they disagree.  

Close to eight respondents in ten also agree with the statement moving to stricter sustainability 
standards (e.g. using less pesticides) could increase food prices (78%). However, agreement 
is milder, with 30% of answers “total agree” and half saying they “tend to agree” (48%). Conversely, 
17% of respondents say they disagree.  

Three quarters of those surveyed say they agree with the statement you are ready to spend more 
money for food which protects your health and the planet, three in ten totally and over four in 
ten tending to agree (45%). However, more than a fifth of respondents disagree with this (22%), more 
than a tenth tending to disagree (15%) and 7% totally disagreeing. 

When respondents were asked to what extent they agree with the statement moving to stricter 
sustainability standards (e.g. using less pesticides) could mean that we do not produce 
enough food to feed people, a majority say they agree with this (60%), a quarter totally (24%) 
and more than a third tend to agree (36%). A third of those surveyed say they disagree, with a quarter 
tending to disagree (23%) and a tenth saying they “totally disagree”. 
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Base: all respondents (n.= 27,237) 

 

 

There are significant differences at a national level in terms of the responses regarding the 
statements “regulations should force farmers, fishers, food manufacturers, shops and 
retailers, restaurants and cafés to meet more stringent sustainability standards” and 
“marketing and advertising of foods that do not contribute to healthy, sustainable diets 
should be restricted”. Detailed results can be found in the full Report.   
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Respondents are most concerned about being misled about a food’s qualities when it 
comes to food fraud 

 

Respondents were asked what their main concerns are when it comes to food fraud12. They were able 
to give up to two answers from a list of four items. 

The biggest concern for respondents is that they don’t want to be misled about the true qualities 
of a food (e.g. its ingredients), which is given by over six in ten respondents (61%) as either their 
first or second major concern about food fraud. 

Moreover, more than half of respondents (54%) also say that they don’t want to put their health 
at risk (e.g. contamination of a food with a toxic substance), while just over four in ten 
respondents cite that they want to be certain that food with specific characteristics (e.g. 
labelled as organic) meets EU standards (41%). Finally, the least mentioned statement 
concerning food fraud is the one about feeling as confident in food imported into the EU as 
that produced in the EU, which is still cited by a large share (40%) of respondents across the EU.  

 

 
Base: all respondents (n.= 27,237) 

 

 

 
12Q9a/b Food fraud can lead to serious disruption of the food supply chain, undermining consumer confidence and putting both food safety 
and food security at risk. When it comes to food fraud, what is your main concern? (a) Firstly? (b) And secondly? (a/b: ONE ANSWER ONLY) 
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